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The aim of this study is to examine farmers’ attitudes toward the promotion of organic agriculture (OA) in the Global South. OA is argued as typical alternative to global food system and productivism, and is expected as an environmentally, socially and economically just and sustainable farming style. However, ironically, due to the commodification of certified organic products, even this sector is under the global food system. 

The case study was conducted in Mulgama Village located in hilly area of southern Sri Lanka where has many abandoned tea estates. This region has been faced with difficulties in lower price of tea, agro-forestry products and rice due to lower international competitiveness. Therefore, one local NGO, which is financially supported by international NGOs, has promoted OA in this village since 1994 for rural development. Together with an agri-business which has international organic certification, organic products have been exported mainly to Germany. 

Results of the complete enumeration show farmers’ attitudes toward the promoter of OA are generally positive because of their long-term contribution to their village. However, socio-economic impacts by the development of OA are minimal due to two reasons. Firstly, the promotion way has not sufficiently based on the traditional agricultural structure such as multi-crop production and the actual situation of the farm management of this village. Secondly, farmers do not have strong beliefs in OA, because all farmers are just following the instructions of the promoters, and there is almost no organic market in this country. 

